






General Plan Objective 15-2.2 states, "Property which has the Open Space designation
shown on the General Plan Land Use Map shall first be considered for public use prior
to approval of development for private use." Not all property zoned Open Space is
appropriate for public use. Noise from the freeway and the terrain ofthe property make
the subject property undesirable for any form of active or passive park use. The City
has no plans to acquire or develop the subject site for a public use.

Objective 15-2.3 states, "Areas in the Open Space designation which the City has not
established for public use shall be developed with very low density or cluster-type
residential development, resulting in large areas of open space in and around the
development."

Municipal Code

ECMC Section 17.155.010 states, "The intent ofthe O-S zone is to protect and preserve
open space land as a limited and valuable resource, to permit a reasonable use of open
space while at the same time preserving and protecting inherent open space
characteristics, and to implement the open space provisions of the General Plan."

Furthermore, the purpose of the H (Hillside) overlay zone is to provide for the
reasonable use of hillside areas while minimizing the disturbance of the natural
terrain and conserving the aesthetic qualities that are afforded by hillsides.

ECMC Sections 17.190.180 and 17.190.270 govern electronic message display signs
and off-site signage (billboards) and are attached to this report.

Outdoor Advertising Act

In 1965, the Federal Highway Beautification Act (HBA) was passed and declared that
"outdoor advertising displays in areas adjacent to the freeway should be controlled in
order to protect the public investment, to promote the safety and recreational value of
public travel, and to preserve natural beauty."

The California Department of Transportation (Caltrans) controls outdoor advertising
displays (billboards) which are visible from an interstate or primary highway. Permits
from Caltrans are required and these billboards must conform to the California
Business and Professions Code (Outdoor Advertising Act) Section 5200 et seq. and
Section 21466.5 of the Vehicle Code. These codes contain regulations for all billboards
and specific regulations pertaining to "changeable electronic messages" (digital signs)
regarding allowed location, proximity to other billboards (digital and traditional),
frequency of message changes, illumination and prohibition of animation. Caltrans
permit requirements indicate that the location of property where the display is to be
placed must be zoned commercial or industrial. The subject site is zoned Open Space.

DISCUSSION

Application History

In July, 2010, Mr. David Wick approached the City Council about installing a
commercial billboard at Grossmont Terrace and was referred to staff for more
information. Staff met with Mr. Wick in August, 2010 and described procedures for
changing the Zoning Code. Staff also advised Mr. Wick that the current Sign Code was
drafted due to litigation and that it prohibits freeway-oriented billboards in order not
to clutter views of the community. Applications were filed and considered by the



Planning Commission in October, 2010. The Planning Commission denied the requests
due to ongoing litigation pertaining to the Sign Ordinance, the precedent setting
nature of allowing a freeway-oriented billboard, and the loss of aesthetic value of the
open space area. The decision was appealed and the City Council denied the appeal
based on the recommendation from the City Attorney to not alter provisions of the Sign
Ordinance while litigation was pending. During the City Council hearing, eight
individuals spoke in opposition to the billboard.

The applicant requested again to amend the Zoning Code on November 1, 2011.
However, the application was deemed incomplete for the reasons listed in the attached
letter dated November 30,2011. A second incomplete letter was sent to the applicant
on March 5, 2012, for the following reasons:

1. Environmental filing fee not remitted

2. Proposed visual simulations were not realistic

3. Light study for the proposed off-site sign

4. Materials/Color board was not submitted

A third incomplete letter was sent to the applicant on March 27,2014, indicating the
proposed off-site sign exceeded the height limit of 35 feet for the O-S zone and that
compatibility issues remain unresolved for the proposed code amendments and sign.

Applicable Code History

On March 15, 1985, the City Council approved an amendment to the Zoning Code to
add a sign overlay zone in order to permit off-premises signs (billboards) along certain
specific corridors in the City and to prohibit commercial billboard signs that can be
viewed from a freeway. The sign overlay allows billboards subject to certain
development standards in the following five corridors:

1. El Cajon Boulevard between Chase Avenue and Main Street;

2. Main Street between Marshall Avenue and the northeast city limits;

3. Broadway between Ballantyne Street and Interstate 8;

4. Second Street between the north city limits and Interstate 8;

5. Johnson Avenue between El Cajon Boulevard and Arnele Avenue.

The City Council adopted a new zoning code in July, 2010, which maintained the sign
chapter virtually as previously adopted, except that provisions for electronic message
display signs were added. These provisions allow properties in zones where signs are
allowed to request an electronic message display sign by conditional use permit.
Furthermore, such signs may display only noncommercial or on-site commercial
messages.

Proposed Amendments

The proposed Zoning Code amendments to ECMC Section 17.190.270 are designed to
allow one electronic message display sign (billboard) in the proposed sixth corridor.
This corridor is approximately 2,000 feet long and parallel to Interstate 8.
Furthermore, the proposed amendments do not include development standards, such
as design criteria, maximum sign area, mass, etc. The proposed height is 35 feet above
the finished grade of the freeway.



The proposed amendment to ECMC 17.190.180 includes the sixth corridor as a location
where an electronic message display sign could be located. However, electronic message
display signs may display only noncommercial or on-site commercial messages. Since
the proposed location is in the O-S zone only on-site commercial activity could be
displayed or only noncommercial messages. Noncommercial messages are typically
defined as sign copy or graphics that do not relate primarily to the economic interests
ofthe speaker or audience. Moreover, they do not propose an economic transaction or
the providing of professional services, and may consist of visual expression of opinion
on topics of public concern and debate, including but not limited to, politics and
religion.

Analysis

The intent of the O-S designation is to protect and preserve open space land as a
limited and valuable resource while ensuring inherent open space characteristics are
preserved. The Land Use Element's main goal is to continually improve the appearance
of the City with high quality developments and the continuous reduction in visual
pollution.

The proposed amendments to the Zoning Code, and the proposed digital billboard are
contrary to the intent and purpose of the Open Space designation, because: 1) they
severely contrast with the land on which it is proposed; 2) it is not consistent with the
surrounding neighborhood character; and 3) it would change the overall character of
the area.

Moreover, a digital billboard in the Open Space zone would create a disorganized
appearance and would substantially conflict with the development standards of the
underlying zone and result in extensive signs beyond the City's sign ordinance
allowances, because only building face and monument signs are allowed for uses that
require a conditional use permit, such as a playground or park.

Permitted uses in the open space zone include residential. The Zoning Code requires
billboards to be at least 300 feet from any residentially zoned property. The purpose of
the distance requirement is to ensure reasonable spacing between billboards and land
uses which may be sensitive to billboard locations. Locating a billboard in a zone that
permits residential uses is contrary to the intent ofthe billboard spacing requirements
from residential zones.

As indicated previously, there is limited, to no, light on the project site, adjacent
residential neighborhoods and the freeway. Furthermore, absent a lighting study that
analyzes the effects of a digital billboard, it is unknown whether the project would shed
substantial light on surrounding lands and emit a substantial amount of ambient light
into the nighttime sky, as well as cast glare in the direction of drivers on Interstate 8.

Additionally, Caltrans controls outdoor advertising displays (billboards) which are
visible from an interstate or primary highway. Caltrans' outdoor advertising permit
requirements indicated that the display location must be in a zone that primarily
permits industrial or commercial activities. The project area is zoned open space where
limited agricultural, residential and outdoor activity uses may be permitted.



FINDINGS

A. The proposed zoning code amendment, including any changes proposed in the
various land uses to be authorized, is compatible with the objectives, policies, general
land uses, and programs specified in the general plan.

The proposed amendments to the Zoning Code are contrary to the intent and
purpose of the Open Space designation, which is to allow reasonable use of open
space land while preserving inherent open space characteristics, and the
Conservation Element identifies the project area as a natural area which warrants
protection. Therefore the addition of digital billboards would severely contrast with
the land on which it is proposed and change the overall character of the area.
Furthermore, a digital billboard in the Open Space designation is not an indication
ofbalance between development and preservation of natural resources, and it would
produce visual pollution that would materially diminish the overall appearance of
the area that is designated as a natural resource in the General Plan.

B. The proposed zoning code amendment is consistent with any applicable specific plan
governing development of the subject property.

The proposed amendments to the Zoning Code are not affected by any specific plan.
Furthermore, there are no specific plans governing the adjacent properties and
residential neighborhoods.

C. It is in the public necessity and convenience and/or general welfare that the zoning
regulations governing the property be changed.

There is no identified public need and convenience to support the proposed
amendments for a digital billboard in the Open Space zone. Furthermore, the
proposed Zoning Code amendments have not shown they will contribute to the
conservation of open space or protect the inherent characteristics associated with
the views in the immediate area. Moreover, the public's general welfare is not best
served with the addition of a digital billboard in an open space designated area.

Based on the findings above to deny the proposed Zoning Code amendments, the
subsequent request for a digital billboard by conditional use permit is therefore not
supported because it is not consistent with the governing sign regulations.
Furthermore, the typical conditional use permit findings to deny this request are not
required.

CALIFORNIA ENVIRONMENTAL QUALITY ACT

The denial ofthe project is exempt from the provisions of the California Environmental
Quality Act (CEQA) according to Section 15061(b) (4) of the CEQA Guidelines. Section
15061(b) (4) states that projects which are disapproved by a public agency are exempt
from CEQA.

PUBLIC NOTICE & INPUT

Notice of this public hearing was published in the East County Gazette on July 31,
2014, and mailed to all property owners within 300 feet of the project site and to
anyone who requested such notice in writing, in compliance with Government Code
Sections 65090,65091, and 65092, as applicable. Additionally, as a public service, the



notice was posted in the kiosk at City Hall and on the City's websit e under "Public
Hearings/Public Notices." The notice was also mailed to the two public lib raries in the
City of EI Cajon , located at 201 East Douglas Avenue and 576 Garfi eld Avenue.

RECOMMENDATION:

That th e City Council deny the appea l based on the findings mad e by the Planning
Commission on J uly 1, 2014, and indicated in Pl anning Commission Resolution Nos.
10764 a nd 10765.

FISCAL IMPACT: None.

PREPARED BY: REVIEWED BY: APPROVED BY:

ATTACHMENTS

1. Proposed Resolution DENYING Zoning Code Amendment No. 419
2. Proposed Resolution DENYING Conditi onal Use Permit No. 2162
3. Plan ning Commission Resolution No. 10764
4. Plan ning Commission Resolution No. 10765
5. Pla nning Commission Excerpt Minutes da ted 07-01-1 4
6. Applicant's project descrip tion - excerpt
7. Incomplete letters to applicant da ted 03-27-14,03-05-12, and 11-30-11
8. Appli cant letter to Noah Alvey dated 04-08-14
9. Zoning Code Sections 17.190 .180 an d 17.190.270
10. P hoto Im ages of Project Site
11. Caltrans Outd oor Advertising Permit Requirements
12. Business & Professions Code Section 5205 - Business Area Definiti on
13. P ubli c Hearing Notice
14. Applicat ion & Disclosure state me nt
15. Applica nt's pr oject description , color photographs & full-sized site plans (Cou nci l Binders)



Billboard Appeal
Attachment 1

RESOLUTION NO. -14

A RESOLUTION OF THE CITY COUNCIL OF THE CITY OF EL CAJON
DENYING ZONING CODE AMENDMENT NO. 419 REQUESTING

AN AMENDMENT TO TITLE 17 OF THE EL CAJON MUNICIPAL CODE
TO ALLOW A DEFINED LOCATION FOR THE PLACEMENT OF AN OFF-SITE

ELECTRONIC MESSAGE DISPLAY SIGN (DIGITAL BILLBOARD) IN THE
OPEN SPACE ZONE AND TO BE VIEWED BY FREEWAY TRAVELERS

WHEREAS, the EI Cajon City Council held a duly advertised public hearing on
August 12, 2014, to consider Zoning Code Amendment No. 419, as submitted by
Grossmont Terrace Associate L.P. (David Wick), requesting approval of proposed
amendments to EI Cajon Municipal Code (ECMC) Sections 17.190.180 Electronic
Message Displays, and 17.190.270 Sign Overlay Zone and Billboard Signs by adding
provisions to allow for an off-site digital sign display and to establish a sixth corridor where
billboards may be approved in the O-S (Open Space) zone; and

WHEREAS, the EI Cajon Planning Commission duly advertised and held a public
hearing on July 1,2014, and considered Zoning Code Amendment No. 419 after hearing
public testimony for the proposed code amendments; and

WHEREAS, the EI Cajon Planning Commission thereafter adopted Resolution No.
10764 denying the request for proposed amendments to EICajon Municipal Code (ECMC)
Sections 17.190.180 Electronic Message Displays, and 17.190.270 Sign OverlayZone and
Billboard Signs; and

WHEREAS, the applicant filed an appeal with the EI Cajon City Clerk on July 11,
2014, within the 10 day appeal period pursuant to EI Cajon Municipal Code Section
17.30.020.

NOW, THEREFORE, BE IT RESOLVED BY THE CITY COUNCIL OF THE CITY OF
EL CAJON AS FOLLOWS:

A. The City Council finds that:

1. The recitals above are true and correct and have been incorporated herein
by reference; and

2. The proposed project is categorically exempt from the provisions of the
California Environmental Quality Act (CEQA) according to Section 15061(b)
(4) of the CEQA Guidelines. Section 15061(b) (4) states that projects which
are disapproved by a public agency are exempt from CEQA.

3. The proposed amendments to the Zoning Code are contrary to the intent and
purpose ofthe Open Space designation, which is to allow reasonable use of
open space land while preserving inherent open space characteristics, and

(Continued on Page 2)
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the Conservation Element identifies the project area as a natural area which
warrants protection. Therefore, the addition of digital billboards would
severely contrast with the land on which it is proposed and change the
overall character of the area. Furthermore, a digital billboard in the Open
Space designation is not an indication of balance between development and
preservation of natural resources, and it would produce visual pollution that
would materially diminish the overall appearance of the area that is
designated as a natural resource in the General Plan.

4. The proposed amendments to the Zoning Code are not affected by any
specific plan. Furthermore, there are no specific plans governing the
adjacent properties and residential neighborhoods.

5. There is no identified public need and convenience to support the proposed
amendments for a digital billboard in the Open Space zone. Furthermore, the
proposed Zoning Code amendments have not shown they will contribute to
the conservation of open space or protect the inherent characteristics
associated with the views in the immediate area. Moreover, the public's
general welfare is not best served with the addition of a digital billboard in an
open space designated area.

B. The EI Cajon City Council hereby DENIES the appeal of Planning Commission
Resolution NO.10764 which denied Zoning Code Amendment No. 419 for proposed
amendments to EI Cajon Municipal Code (ECMC) Sections 17.190.180 Electronic
Message Displays, and 17.190.270 Sign Overlay Zone and Billboard Signs to add
provisions for an off-site digital sign display and to establish a sixth corridor where
billboards may be approved in the O-S (Open Space) zone.

09/09/14 (Item #102)

Appeal-Denial of Zoning Code Amend No. 419 (Billboard Signs & Electronic Displays) 090314



Billboard Appeal
Attachment 2

RESOLUTION NO. -14

A RESOLUTION OF THE CITY COUNCIL OF THE CITY OF EL CAJON
DENYING CONDITIONAL USE PERMIT NO. 2162

TO ALLOW A FREEWAY-ORIENTED ELECTRONIC MESSAGE
DISPLAY SIGN (DIGITAL BILLBOARD) ON THE WEST SIDE OF

INTERSTATE 8, BETWEEN MURRAY DRIVE AND
HILLSIDE WAY IN THE O-S (OPEN SPACE) ZONE

WHEREAS, the EI Cajon City Council held a duly advertised public hearing on
August 12, 2014, to consider Conditional Use Permit No. 2162, as submitted by Grossmont
Terrace Associate L.P. (David Wick), requesting to allow a freeway-oriented electronic
message display sign (digital billboard) on the west side of Interstate 8, between Murray
Drive and Hillside Way in the O-S (Open Space) zone, APN: 492-650-01; and

WHEREAS, the EI Cajon Planning Commission duly advertised and held a public
hearing on July 1,2014, and considered Conditional Use Permit No. 2162 after hearing
public testimony for the proposed freeway-oriented electronic message display sign; and

WHEREAS, Zoning Code Amendment No. 419 was submitted as a companion
application requesting that the sign chapter of the Zoning Code be amended to allow the
proposed freeway-oriented electronic message display sign (digital billboard) in the O-S
(Open Space) zone; and

WHEREAS, the EI Cajon Planning Commission adopted Resolution No. 10764
denying Zoning Code Amendment No. 419; and

WHEREAS, the EI Cajon Planning Commission thereafter adopted Resolution No.
10765denying the request for a freeway-oriented electronic message display sign (digital
billboard) on the west side of Interstate 8, between Murray Drive and Hillside Way in the O­
S (Open Space) zone; and

WHEREAS, the applicant filed an appeal with the EI Cajon City Clerk on July 11,
2014, within the 10 day appeal period pursuant to EI Cajon Municipal Code Section
17.30.020.

NOW, THEREFORE, BE IT RESOLVED BY THE CITY COUNCIL OF THE CITY OF
EL CAJON AS FOLLOWS:

A. The City Council finds that:

1. The recitals above are true and correct and have been incorporated herein
by reference.

(Continued on Page 2)
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2. The request to construct a freeway-oriented electronic message display sign
(digital billboard) at the project site does not conform with EI Cajon Municipal
Code Sections 17.190.180 and 17.190.270 and General Plan policies.

B. The EI Cajon City Council hereby DENIES the appeal of Planning Commission
Resolution No. 10765 which denied Conditional Use Permit No. 2162 for a
freeway-oriented electronic message display sign (digital billboard) on the west side
of Interstate 8, between Murray Drive and Hillside Way in the O-S (Open Space)
zone.

09/09/14 (Item #102)

Appeal-Denial of CUP 2162 (Billboard Signs & Electronic Displays) 090314

Page 2 of 2



Billboard Appeal
Attachment 3

PC Resolution No. 10764

PLANNING COMMISSION RESOLUTION NO. 10764

A RESOLUTION DENYING ZONING CODE AMENDMENT NO. 419
REQUESTING TO AMEND TITLE 17 OF THE EL CAJON MUNICIPAL
CODE TO ALLOW A DEFINED LOCATION FOR THE PLACEMENT OF
AN OFF-SITE ELECTRONIC MESSAGE DISPLAY SIGN (DIGITAL
BILLBOARD) IN THE OPEN SPACE ZONE AND TO BE VIEWED BY
FREEWAY TRAVELERS.

WHEREAS, the EI Cajon Planning Commission duly advertised and held a public
hearing on July 1, 2014, to consider Zoning Code Amendment No. 419, as submitted by
Grossmont Terrace Associate L.P. (David Wick), requesting approval of proposed
amendments to EI Cajon Municipal Code (ECMC) Sections 17.190.180 Electronic Message
Displays, and 17.190.270Sign Overlay Zone and Billboard Signs by adding provisions to allow
for an off-site digital sign display and to establish a sixth corridor where billboards may be
approved in the O-S (Open Space) zone; and

WHEREAS, the following findings of fact have been made in regard to said
conditional use permit:

A. The proposed project is categorically exempt from the provisions of the California
Environmental Quality Act (CEQA) according to Section 15061(b) (4) of the CEQA
Guidelines. Section 15061(b) (4) states that projects which are disapproved by a
public agency are exempt from CEQA;

B. The proposed amendments to the Zoning Code are contrary to the intent and
purpose of the Open Space designation, which is to allow reasonable use of open
space land while preserving inherent open space characteristics, and the
Conservation Element identifies the project area as a natural area which warrants
protection. Therefore, the addition of digital billboards would severely contrast with
the land on which it is proposed and change the overall character of the area.
Furthermore, a digital billboard in the Open Space designation is not an indication
of balance between development and preservation of natural resources, and it
would produce visual pollution that would materially diminish the overall
appearance of the area that is designated as a natural resource in the General Plan;

C. The proposed amendments to the Zoning Code are not affected by any specific plan.
Furthermore, there are no specific plans governing the adjacent properties and
residential neighborhoods; and

D. There is no identified public need and convenience to support the proposed
amendments for a digital billboard in the Open Space zone. Furthermore, the
proposed Zoning Code amendments have not shown they will contribute to the
conservation of open space or protect the inherentcharacteristics associated with the



Planning Resolution No. 10764

views in the immediate area. Moreover, the public's general welfare is not best
served with the addition of a digital billboard in an open space designated area

NOW, THEREFORE, BE IT RESOLVED that based upon said findings of fact, the
El Cajon Planning Commission hereby DENIES proposed amendments to El Cajon
Municipal Code (ECMC) Sections 17.190.180 Electronic Message Displays, and 17.190.270
Sign Overlay Zone and Billboard Signs to allow for an off-site digital sign display and to
establish a sixth corridor where billboards may be approved in the O-S (Open Space) zone.

{The remainder of this page intentionally left blank}
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Planning Commission Resolution No. 10764

PASSED AND ADOPTED by the El Cajon Planning Commission at a regular
meeting held July 1, 2014by the following vote:

AYES:
NOES:
ABSENT:

ATTEST:

CIRCO, DANKHA, MROZ, SOTTILE
NONE
HERNANDEZ

Paul CIRCO,Chairman

Page 3 of3



;- Billboard Appeal
Attachment 4

PC Resolution No. 10765

PLANNING COMMISSION RESOLUTION NO. 10765

A RESOLUTION DENYING CONDITIONAL USE PERMIT NO. 2162 TO
ALLOW A FREEWAY-ORIENTED ELECTRONIC MESSAGE DISPLAY
SIGN (DIGITAL BILLBOARD) ON THE WEST SIDE OF INTERSTATE 8,
BETWEEN MURRAY DRIVE AND HILLSIDE WAY IN THE O-S (OPEN
SPACE) ZONE.

WHEREAS, at its regular meeting held on July 1,2014, the El Cajon City Planning
Commission considered Conditional Use Permit No. 2062 to allow a freeway-oriented
electronic message display sign (digital billboard) on the west side of Interstate 8,between
Murray Drive and Hillside Way in the O-S (Open Space) zone, APN: 492-650-01; and

WHEREAS, the proposed freeway-oriented electronic message display sign (digital
billboard) is not allowed on the subject property pursuant to Chapter 17.270 (signs) of the
El Cajon Municipal Code; and

WHEREAS, Zoning Code Amendment No. 419 was submitted as a companion
application requesting that the sign chapter of the Zoning Code be amended to allow the
proposed freeway-oriented electronic message display sign (digital billboard) in the O-S
(Open Space) zone; and

WHEREAS, the Planning Commission adopted the next resolution in order denying
Zoning Code Amendment No. 419; and

WHEREAS, the request to construct a freeway-oriented electronic message display
sign (digital billboard) at the project site does not conform with EICajon Municipal Code
Sections 17.190.180and 17.190.270and General Plan policies.

NOW, THEREFORE, BEIT RESOLVEDthat based upon said findings offact, the EI
Cajon City Planning Commission hereby DENIES Conditional Use Permit No. 2162for a
freeway-oriented electronic message display sign (digital billboard) on the west side of
Interstate 8~ between Murray Drive and Hillside Way in the O-S (Open Space) zone.

{Theremainder of this page intentionally left blank}



Planning Commission Resolution No. 10765

PASSED AND ADOPTED by the El Cajon Planning Commission at a regular
meeting held July 1,2014 by the following vote:

AYES:
NOES:
ABSENT:

ATTEST:

CIRCa, DANKHA, MROZ, SOTTILE
NONE
HERNANDEZ

Paul CIRCa, Chairman

Anthony\ HUTE, AICP, Secretary

Page 2 of2



Billboard Appeal
Attachment 5

PC Minutes excerpt 07-01-14

EXCERPTS FROM THE MINUTES OF THE

EL CAJON PLANNING COMMISSION MEETING

July 1,2014

Agend;:! Item: 3
Project Name: Grossmol1lTerrace Electronic l\IIe$sag~Genter

Request: Amend ZoningYCQde Sections 17.19()4~Oand 17.190.270; Id
off-sitedigitalJ,lillbQard in the O-SZone

CEQA Recommendation: Exempt
STAFF RECOMMENDATION: DENY
Project Number(s): Zoning Code Amendment No. 419 and Conditional Use Permit No.

2162
Location: Vacant properties between 1-8 and Murray Drive
Applicant: Grossmont Terrace Associate, L.P.; David Wick; 858-623-9000 ext.

700
Project Planner: Anthony Shute, AICP; 619-441-1742; tonys@cityofelcajon.us
City Council Hearing Required? No I
Recommended Actions: 1. Conduct the public hearing; and

2. MOVE to adopt the next resolutions in order DENYING Zoning
Code Amendment No. 419 and Conditional Use Permit No.
2162

SHUTE summarized the agenda report in a PowerPoint presentation.

sonllE confirmed with SHUTE the proposed billboard sign could display both commercial advertising
and civic events.

CIRca opened the public hearing and invited any speakers to the podium.

David WICK, representing the applicant, spoke first. He passed out renderings to the Commissioners
highlighting the elevation and footprint of the proposed message center sign. He advised there would
only be one sign, 35 feet above freeway grade level, and shaped as a triangle, with the back of the sign
colored in earth tones. This location is lower in elevation that the previous requested sign location. He
added that 15% of the uses for the sign will be committed to community events, e.g., Mother goose
parade, and requested the Commission to override staff's recommendation for denial.
The following members of the community each spoke in favor of denial:
Phuoc Le, Don Jones, Yolanda Lopez, Glenda Parker, Lisa Macon, Robert Lewin, Bridgette Lewin,
\Nilasinee Valencia (passed out information on billboard signs and how they impact property values),
Cecelia Butcher for Melissa Honeycutt, Kathy Spacone, Eloise Smith Dahl (provided night view picture
of existing sign taken from her residence, Sandra Yeaman, Janice Motisi, Felix Motisi, Jon David
Peterson, John Hardick, Tom Janecek, Don Ridgway, Patricia J. Powers, and Rosemarie McLain.

Neighborhood main concerns included traffic safety, lighting, blockage of views, and incompatible with
the preservation of the open space.
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EXCERPTS FROM THE MINUTES OF THE

EL CAJON PLANNING COMMISSION MEETING

July1,2014

Motion was made by CIRCO, seconded by sonllE, to close the public hearing; carried 4-0.

DANKHA was pleased to see so many from the community and saluted them for their neighborhood
unity.

M ROZ added that EI Cajon does not have a lot of open space left.

sonllE advised he is a strong believer of property rights, and also noted the applicant does much for
the community of EI Cajon, however, based on all the public's concerns he would be inclined to deny.

CIRCa mentioned that the traffic from Main Street onto 1-8 moving west up to the summit by Murray
Drive is quite blinding at sunset. Adding a sign close to this location would contribute to the already
existing hazard. He added that the sign design is low profile however, keeping EI Cajon looking nice,
open space is necessary.

Motion was made by CIRCa, seconded by MROZ, to adopt the next resolution in order DENYING Zoning
Code Amendment No. 419; carried 4-0.

Motion was made by CIRCO, seconded by MROZ, to adopt the next resolution in order DENYING
Conditional Use Permit No. 2162; carried 4-0.

SHUTE added that the appeal period for this item will end on Friday, July 11, 2014 at 5:00 PM.
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Grossmont Terrace - Electronic Message Center CUP 2162 and ZC 419
Project Description

Billboard Appeal
Attachment 6

Applicant's project description excerpt

REt: Consultants, Inc.
April 2014

1.0 INTRODUCTION
The Grossmont Terrace Electronic Message Center Monument Project ("Project") is located northwest
of Interstate 8 in the City of EI Cajon, California (Figure 1). The Project consists of an electronic message
display monument, improvements to an existing access road, a conditional use permit and a zoning
ordinance amendment. The Project would be a benefit to the City of EI Cajon ("City") and act as a
'Gateway Monument' for travelers along Interstate 8.

1.1 Project Area

The project site is on the USGS 7.5' EI Cajon Quadrangle, Township 18 South, Ranch 1 East and
accessible via Murray Drive (Figure 2). The site is an approximately 8.1 acre parcel (APN 487-780-35)
and is currently undeveloped, though it has been disturbed in the past and is maintained for fire
clearing. The site is bound by single family residences to the west and Interstate 8 to the east. The site
slopes down from Murray Drive towards Interstate 8. The elevation rangesfrom approximately 660-feet
above mean sea level ("AMSL") in the northern portion of the property to approximately 570-feet AMSL
in the southern portion of the site.

2.0 PROJECT DESCRIPTION

The Project includes an electronic message display monument, improvements to an existing access road,
a conditional use permit and a zoning ordinance amendment. The Project is on an approximate 8.1 acre
parcel and the impact area of the electronic message center monument represents approximately 0.004
acres or 175 sq ft. The access road is existing, but will be enhanced for Fire District access. The
monument will be placed at the lowest and flattest portion of the site, at an elevation of 579-feet AMSL,
including 12-inches of fill, which is approximately seven feet below Interstate 8 and will not disturb the
surrounding topography.

The electronic message center is 35'-0" in height and will face northeast and southeast. Elevations and
measurements for the electronic message center monument are provided in Figure 3. The electronic
message center will advertise local City businesses, civic events, and community notices. This new
communications venue will have the ability to promote industries that provide significant revenue to the
City. The monument will also include a static display welcoming travelers to the "City of EI Cajon". The
design and materials board proposed are neutral and will not conflict with the surrounding area. See
Figure 4 for details.

2.1 Visual Simulation Analysis

The Project has been analyzed through visual simulations (Figures 5 through 6), which detail the visibility
of the electronic message center monument from Interstate 8. The digital display will be visible from
Interstate 8 and select areas east and south of the freeway. Figure 7 details the view of the back of the
electronic message display from its most visible location on Murray Drive. The Project will not be visible
from Murray Drive north of Dennstedt Place, or adjacent streets west and north of the freeway. The
back of the monument is proposed in earth-tones and will have no lighting.

The Project will include industry standard good design practices, including limiting light trespass' and
illumination levels, as set forth by the Illuminating Engineering Society of North America, to minimize
and shield the light and/or glare from the digital display. Additionally, the electronic message display
pixels will be designed whereby light in the upward direction is reduced in comparison to light sent
below the horizontal in the direction of the viewers. We believe there will be no additional impact to
light sensitive properties, above what is permitted by the City ordinance, due to the utilization of

1



Grossmont Terrace - Electronic Message Center CUP 2162 and ZC 419
Project Description

REC Consultants, Inc.
April 2014

standard good design practices, as well as existing lighting sources in the surrounding area (i.e. freeway
lighting, car headlights, floodlighted buildings, parking lots and streets, etc.).

2.2 General Plan Conformance

Although the General Plan designation for the project site is Open Space (OS), the Open Space Element
("Element") of the General Plan acknowledges that some development does occur in areas considered
"open space". In fact, the Open Space zone itself allows limited development for not only residential
uses, but also considers commercial areas " ... medianstrips ..." and "... space between buildings ...", as
open space, agreeing in fact, that quality open space can co-exist with commercial uses. The Element
also acknowledges that while some Open Space areas cannot be mapped, they can be developed by
following the adopted policy statements elsewhere in the General Plan.

The Electronic Message Center Monument is consistent with the General Plan in the following key
areas:

o The Element acknowledges "steep hillside areas ... soften the urban character of the
community". The electronic message display monument is proposed to be built on one of
the lowest and flattest portion of the site, at an elevation of 579-feet AMSL, including 12­
inches of fill, approximately seven feet below Interstate 8 (elevation of 621-feet AMSL) and
will not disturb the surrounding topography.

o The Element acknowledges that open spaces "... even though they are developed..." can
contribute to the appearance of open space within the larger community. The electronic
message display monument will occupy less than 1% of the project site (approximately 8.1
acre parcel), and when considered as part of the "... larger community ..." will preserve the
quality ofthe surrounding open space zoned land.

o The Element acknowledges that non-residential uses can occur within, or adjacent to, what
the General Plan considers Open Space. This is evidenced by the Element considering
"median strips", "space between buildings", etc. as open space.

The General Plan has many basic goals, objectives and policies, which serve to provide broad guidance
when considering compliance. These goals, objectives and policies must be considered in the aggregate
when making a consistency determination. The Project meets the intent of the General Plan's goals,
objectives and policies in the following manner:

o Goal 1 - The Project conforms with the City's goal of " ... improving its appearance ... n by
providing a memorable entry point to travelers, announcing a welcome to the City of EI
Cajon, aswell as City businesses and community notices.

• Goal 9 - The General Plan encourages the creation of a competitive commercial base. The
purpose of the electronic messagecenter monument is to promote businesses and events in
the City. Furthermore, Goal 9 sets out an objective to create " ... a strong competitive,
region-wide commercial base." The monument is being proposed to promote local family
owned and operated businesses as well as other businesses and events within the City and
will therefore not only retain, but will increase tax revenue.

o Objective 1-3 - The Project conforms to this objective by proposing an attractive state-of­
the-art electronic message center monument that will not only comply with the sign
ordinance, but will promote local businesses, civic activities, and the entire City.

• Policy 1-5.1 - This policy seeks to establish a "... noteworthy entrance point ..." to the City
and the redevelopment district. Our proposal includes a visually appealing focal point, with

2
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Attachment 7

Incomplete letters to applicant

Community Development

March 27, 2014

David Wick
Crossmont Terrace Associate, L.P.
5440Morehouse Drive, Suite 4000
San Diego, CA 92121

Re: Application Deemed Incomplete - Third Review
Zoning Code Amendment (ZC) No.419 and Conditional Use Permit (CUP) No.2162

David Wick:

The above referenced applications were originally deemed incomplete pursuant to
Government Code §65943 on November 30,2011. Development review since the initial
incomplete letter is summarized as follows: '

.February 16,2012 Revised plans and elevations submitted by applicant
March 5, 2012 Incomplete/Second review by staff
April30, 2013 Revised plans and elevations submitted by applicant
June 3,2013 . Applications placed on' hold by Planning Manager while

opportunities for off-site signage were evaluated by staff
March 3, 2014 Request to continue processing applications submitted by

applicant

Based on this review, staff has determined that your application remains incomplete
due to the following:

e The proposed 41 ft. 6 in. sign exceeds the 35 ft. height limit for the Open Space
(0-8) zone (ECMC17.155.120)

Furthermore, staff conducted a third assessment of your revised application and
'determined that, the request is not supported by the General Plan, presents
compatibility issues with adjacent residential uses, and is not aligned with the intent
and purpose of the City's off-site signage ordinance. Moreover, the City Manager's

.Office has confirmed that the subject request will not receive staff support. A partial
refund of your application fee will be available, if you choose to withdraw your request.

City of El Cajon e 200 Civic Center Way @ EICajon, CA 92,020
Planning (619) 441-174i @ Building and Fire Safety (619) 441-1726 e Housing (619) 441·1710

www.cityofelcaiotuss



David Wick
Incompleteand CycleReviewLetter
March 27J 2014

Please contact me if you have any questions or concerns at nalvey@cityofe1cajon.us or
619.441.1773.

Attachments: Review #2 letter dated 3.5.2012

cc: City Manager, Douglas Williford (electronic only)
Assistant City Manager, Majed Al-Ghafry (electronic only)
Planning Manager, Anthony Shute (electronic only)



David Wick:

200 CIVIC CENTERWAY' ELCAJON,CA 92020-3916·www.ci.el-cajon.ca.us
PrintedOil Recycled Paper

This second courtesy cycle review has been completed for your above referenced
project. The key issues identified are:

, COMMUNITY D'EV~LOPMEN~,

o Redevelopment and Housing: 619.44L171 0
Fax: 619.441.1595

CITY OF EL CAJON·
o Planning!Director's Office: 619.441.1741
o Building and Fire Safety: 619.441.1726

Fax: 619.441.1743

March 5, 2012

e Item No.2 - The updated site plan indicates the location of an access road that
will be used for sign maintenance, but does not designate the location of an
easement or other form of formal legal access.

9 Item No.3 - The Initial Study filing fee of $4,300.00 has not been received. Please
note that additional fees will be required if it is determined that a technicalstudy
or an Environmental Impact Report is necessary.

e Item No.5 - The visual simulations do not have arealistic appearance that will
assist staff and decision-makers when they evaluate the project.

o Item No.6 - A materials/color board identifying the color, material and texture,
of all exterior surfaces has not been received.

l!l Comments received from CALTRANS indicate that an Outdoor Advertising
Display permit is required in order to advertise a business that is not 1/ on
premise". Outdoor Advertising Display Permit requirements are listed on the
CALTRANS website (http://vllWw..dot.ca.gov/ada/permit requirements.htm)
arid indicate that the location of the property where the display is to be placed
must be zoned industrial or commercial. This may mean that the subjectsite will
need to be reclassified to an industrial or commercial zoning designation in order
to be eligible for a permit. A building permit for the proposed electronic
billboard will not be issued unless an Outdoor Advertising Display Permit is

David Wick
Grossmont Terrace Associate, L.P.
5440 Morehouse Drive, Suite 4000
San Diego, CA 92121

Re: Application Deemed Incomplete - Second Review
Amendment of Zoning Code (zq No. 419 and Conditional Use Permit (CUP)
No. 2162

. The PI~g Division d~emed your application incomplete in accordance with the
attached letter dated November 30, 2011. The following deficiencies were identified in
the previous letter and remain incomplete.

~.



obtained from CALTRANSand a copy of the permit is submitted to the Planning
Division.

9 The project may shed substantial light onto adjacent! light sensitive'properties.
" Uses"considered sensitive to nighttime light include, but are not limited to,

residential and natural open space areas. Currently, "the segment of Interstate 8
adjacent to the subject site is unlit. A lighting study that analyzes the effects of
the proposed electronic billboard, as well as the conversion of existing billboards
to electronic billboards elsewhere in the City, will be required as part of the
City's initial environmental review to determine what type of CEQA document
applies. You may also want to consider modifying the language in the Zoning
Code amendment so that the request will not be applicable to other billboards
within the City in order to narrow the scope of the environmental review.

The following are detailed review comments on your project. Referral agency
comments are included as attachments to this letter.

General Plan:
1. The Open Space Element of the General Plan states, "Visually, El Cajon exhibits a

great deal of open space surrounding the community. In this sense, the. City is
fortunate to possess hillside areas which are difficult to develop. These areas
present problems such as difficult access, steep slopes! rocky terrain. and even
unstable soil conditions which hinder development. Located in the surrounding
hillsides, some of these open space areas provide spectacular views of the El Cajon
Valley. The hillsides themselves become attractive views when seen from the valley
floor. Such steep hillside areas remain a large component of the Open Space acreage
shown on the General Plan map, and help very much to soften the urban character
of the community." The proposed electronic billboard may be inconsistent with the
General Plan because it is located ill an open space area that creates attractive views
from the valley floor. Please prepare a written response to this issue to describe how
this project is consistent with the General Plan.

2. General Plan Policy 15-2.3 states! /I Areas in the Open Space designation which the
City has not established for public use shall be developed with very low density or
cluster-type residential development, resulting in large areas of open space in and
around the development." General Plan Policy 15-2.5 states! "The City should
encourage the private development of open space areas with recreational uses which
are compatible with the surrounding area." The proposed electronic billboard is a
commercial advertising structure that may not be consistent with the General Plan,
which eIl:courages residential development or recreational uses-at the subject site.
Please prepare a written response to this issue to describe how this project is
consistent with the General Plan.



Zoning:
3. The intent of the o-s zone is to protect and preserve open space as a limited and

valuable resource, to permit a reasonable use of open space while at the same time
preserving and protecting inherent open space characteristics, .and to implement the
open space provisions of the General Plan. The proposed project may be inconsistent
with the intent of the O-S zone because it will potentially permit an electronic
billboard without preserving or protecting surrounding open space areas. Please
prepare a written response to this issue to describe how this project is consistent
with the intent of the 0-5 zone.

4.. The electronic billboard elevations received by staff on October 12r 2011 indicated
that overall structure height would be 28 ft. and would not exceed a height of 35ft.
above the freeway. The revised electronic billboard elevations received by staff on
February 16r 20~2, indicate that the overall structure will be ,39 ft. 10 in. and will
exceed a height of 35 ft. above the freeway. Section17.190.270.C.2 of the Zoning
Code states, "Height, New outdoor advertising structures shall not exceed a height
of 35 f~et above grade level of the street from which it is to be viewed." Please
consider reducing the height of the electronic billboard to 35 ft. above the freeway to
be consistent with the Zoning Coder or modifying the Zoning Code amendment
request:

5. The text of the proposed Zoning Code amendment will potentially apply to all
billboards. In order to narrow the scope of the environmental review, you Play
want to revise the request sothat it will not be applicable to other billboards within
the City.

Please note that if a complete response to this letter is not provided, the project will be
deemed dormant. A project stale for one year will be deemed to not be diligently
processed and will be closed out following a 30-day notice.

Please contact me at nalvey@cityofelcajon.us or 619.441.1773 to schedule a meeting to
discuss this letter. It is recommended that we meet and discuss the issues contained in
this letter before new plans and visual simulations are prepared. Also, please provide a
written !esponse to this letter.

Attachments: Staff correspondence dated 11-30-2011
Caltrans comments dated 11-8-2011

cc: Robert Furey, Rt:C Consultants
Planning Manager (electronic only)
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November 30,2011

Dear Mr. Wick,

200CIVIC CENTER WAY d EL CAJON, CA 92020·3916 d www.ci.el-cajon.ca.us
PrintedonRecycledPaper

CITY OF EL CAJON
o Planning/Director's Office: 619.441.1741
o BuildingandFire Safety: 619.441.1726

Fax:.619.441.l743

3. An Environmental Information Form (attached; Appendix H of the CEQA Guidelines) and

associated filing fee must be submitted in order to determine if the proposed project will
have a potentially significant effect on the environment. (Note: The electronic sign will
potentially shed lightonto adjacent residential properties and Interstate 8. It is requested

2. The written 'narrative indicates that electricity will be delivered to the sign through an
adjacent parcel owned by the applicant. Since there is not direct access to the billboard site
from the public rightof way, the site planwill need to beupdated to reflect a private access

easement through the adjacent property for access and maintenance purposes, as well as
the delivery of electridty. Pleaseprovide 11 copies ofthe updated siteplan.

1. .section17.65.020 of the Zoning Code indicates that site development plan permits shall not
be required when a. conditional use permitauthorizes adevelopment project and includes a
site plan depictingthe location and design of all proposed structures and facilities. Section
17.190.180 of the Zoning Code indicates that electronic message display signs; may be
authorized as part of any permitted sign display, subject to the same height, sign area, and
location limitations of the permi~ted sign, and subject to the approval of a conditional use
permit. Because the billboard includes an electronic message display, the correct
application for a':l electronic billboard is a conditional use permitapplication. The filing fee .
for a conditional use permit is $5,000. The site development plan permit filing fee .can be
applied to the conditional use permit filing fee. Please submit addltlonal fees inthe amount
of$1,400. .

David Wick
Grossmont Terrace Associates, L.P..
5440 Morehouse Drive, Suite4000
San Diego, CA 92121

Subject: Application Deemed Incomplete and Courtesy Assessment letter
Amendment of Zoning Code (ZC) No. 419 and Site Development Plan (SOP) No. 1485
Location - West side of Interstate 8, between Blackthorne Avenue and Hillside Way

The purpose of this letter is to inform you that the request to amend the Zoning Code and construct a
billboard with electronic message display, submitted on November 1, 2011, has been deemed
incompletein accordance with Government Code Section 65943 because the application did not include
the following:



....

that the Envlronmental Information Form include a precise calculation of the amount of
light that will be shed onto adjacent residential properties and Interstate 8.} Since the
application has been deemed incomplete, a CEQA determination cannot yet be made.

4. A scaled, colored drawing of illl exterior elevations identifying exterior materials and
treatment. The proposed elevations indicate that the billboard will include an electronic
message display, but they do not indicate which portions of the display will be electronic
and which portions will be static. Please submit11 copies ofthe revised scaled elevations.

. "

5. Visual simulations would assist staff.and decision-makers in evaluating the project. Please
discuss with me the locations from which the simulations would be made. Then submit 11

copiesof Visual simulations.

6. Amaterials/color board identifying the color, material and texture 'of all exterior surfaces.

The Planning Division has also completed a courtesy assessment of the proposed project and the
following issue has been identified that may affect your request. Comments received from CALTRANS
(attached) indicate that an Outdoor Advertising Display Permit is required in order to advertise a
business that is not "on premise". Outdoor Advertising Display Permit requirements are listed on the
CALTRANS website (http:Uwww.dot.ca.gov/oda/permitreguirements.htm) and indicate that· the
location of the property where the display is to be placed must bezoned Industrial or commercial. This
may mean that the subject site will need to be reclassified to an industrial or commercial zoning
designation in order to be eligible for a permit. Staff is discussing further with Caltrans staff for'
clarification. Attached is the referral transmittal, which lists all the agencies were given an opportunity
to respond to your project. Only Caltrans has respondedwith comments as ofthe date onthisletter.

Please resubmit within 30 days of the date on this letter. If a complete response to this letter is not
provided within 90 days, the' project will be deemed' dormant and will lose its current processing
position. A project stale for one year will be deemed to not bediligently processedand will be closed
out following a 30-daynotice.

When you 'are prepared to submit the requested materials, please contact me to schedule an
appointment. Onceall material is received, the Planning Division will continue to process your request. If
youshould haveany questions, please contact me at 619.441.177~ or at nalvey@cityofelCajon.us

Sincerely,

)lM"·.~
Noah Alvey, AICP
Associate Planner

Attachments: CALTRANS commentsdated 11-8-2011
CEQA Guidelines AppendixH Environmental Information Form
Referraltransmittal
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Be energyej/icient.

November 8,2011

Mr. Manjeet Ranu, Planning Manager
PlanningDivision
City ofEl Cajon
200Civic Center Way
El Cajon, CA 92020

-RECEiVED

NOV 09 lml,

PLANN1NG DIVISION

Il-SD-08
PM14.59

RE: Amendment of Zoning Ordinance #419 and Site DevelopmentPlan #1485

Dear Mr. Ranu:

The CaliforniaDepartment of Transportation (Caltrans) appreciates the opportunity to have
reviewed the Amendment ofZoning Ordinance#419 andSite Development Plan#1485 forthe
City ofEl Cajon. . . . .

All lighting (including reflected sunlight) within thisproject should be placed andlor shielded so
as not to be hazardous to vehicles traveling on Interstate' 8.

Any sign advertising a business not "on premise" willrequire "an Outdoor Advertising Display
Permit. Information on outdoor advertising may be obtained bycontacting Jerone Edwards of
Caltrans at 213-89.7-4208 orjero~e_edwa~ds@dot.ca.gov.

Sinp' a .
J OB . ARMSTRONG, Chief
Development ReviewBranch

"Caltrans improves mobility across California"
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Attachment 8
Applicant letter to Alvey 04-08-14

EOEIVED

APR 9, a01~

PLANNING DIVISION

April 8, 2014

Mr. Noah Alvey, AICP
City of EI Cajon

200 Civic Center Way
EI Cajon, CA 92020

;., ' .. '. . '. '.'
'. .. .

RE:" Zorllng Ordinance AIil'enamehfNC;: 'ihg ·:~n:'d'co'j:,ditionaI'U~~·petrhru~j'o. ':h'62 ;;::.,:";:. :
Grossmont Terrace Associates LP

'.. '.,
',.-' '.;:'.' -. .. : .. '

Dear Noah:
.' .. ',

. . ~ . . :., . ·:· ...f '. ':.'.'. .... '.
. , ..

, ' ..

We are in receipt of' your letter dated March 27, 2014, regarding the above-referenced
applications.

As you know, we have been working diligently with City of EI Cajon ("City") Staff and the City

Manager's office since February 2010, in order to obtain the necessary approvals to sitea sign
on our property. Since thattime, we have attended multiple meetings with the City where we
received recommendations for the best way to process our proposed project in a manner that

could be acceptable to the City.

We have followed all direction provided by the City, which is why we are surprised by the

contents of your latest correspondence. We thought that the City was interested in increasing

sales tax revenues and bringing commerce to EI Cajon businesses. Is this notthe case?

In ·order 'to address your latest set 'of comments, please find below our specific responses,

following the orderpresented in your aforementioned letter:
"";.:.:..":;::'.::;'.;;):.i.': .~.~::,,:.,: ..;"::'.: ·.··:: ...':..I~:~::J.~~, '

;;:.::. Height: ,'We were: p:r~vjously propostrfg ih~liei'ght '-df'th~(~Jgn:;t(h;~C'i3:5' i~'~{above grade

level of the street from which it is to be viewed", per EI Cajon Municipal Code ("ECMC")

NATIONAL ENTERPRISES INCORPORATED
5440 Morehouse Drive e Suite 4000 0 San Diego, California 92121 e 858/623-9000 Oil 858/623-9009



Mr. Noah Alvey
Page 2 of 3
April 8, 2014

Chapter 17.190.270 Sign Overlay Zone and Billboard Signs, which resulted in a total
signage height of 41 Y2 feet. Per your request, we will now reduce the total height to 35
feet to comply with ECMC Chapter 17.155.120 Building Height.

& General Plan: Among many conformance factors discussed in the Project Description
within our April 2013 submittal documentation ("2013 Submittal"), the General Plan
recognizes that some development can occur within the Open Space Zone ("O-S"). This
is exemplified by the fact that the O-S states a "maximum building height of 35 feet",
which is the genesis ofthe City's first comment above.

G Residential: As we have shared with City Staff, we relocated the sign in our 2013
Submittal in order to ensure compatibility with the nearby residences. Additionally, our
Project Description discussed the limited visibility of the non-illuminated back portion of
the sign under Section 2.1 Visual Simulation Analysis and included a profile within
Appendix C depicting the top of the sign, which will be well-below any existing
structures.

GOff-Site Signage Ordinance: As stated in our 2013 Submittal under Section 2.3 Zoning
Ordinance Conformance and Amendments, our application proposes to amend the
Signage Ordinance-to allow "limited application of certain off-premises signs" within the
corridor where the sign is proposed, which will be "reasonably spaced" from other signs,
as well as "provide certain minimum distances from land uses" near this freeway
location.

As you will recall, we have reserved the 35th and final sign allowed within the City and we are
pleased to propose that this sign act as a 'Gateway Monument' welcoming visitors to the City,
as well as displaying City events, community notices and advertising local businesses.

We will be submitting revised Electronic MessageCenter Elevations depicting the requested 35­
foot height, along with the other associated figures by April 11, 2014. Upon receipt, we
respectfully request that our project be docketed for hearing at the City's Planning Commission
and we hope that with our revisions, Staff will support us.



Mr. Noah Alvey
Page 3 of 3

April 8, 2014

Please contact me with any questions.

David Wick

President
NationalEnterprises, Inc.

(858) 623-9000, ext. 700
dwick@natent.com

cc: Mayor Bill Wells
City Manager, Douglas Williford
Assistant City Manager, Majed AI-Ghafry

Planning Manager, Anthony Shute



Billboard Appeal
Attachment 9

Zoning Code Sections

Title 17 ZONING
Chapter 17.190 SIGNS

17.190.~_~_O Ele~tron!£..mess~ge ~~_!?laY_~!9n~ . . .._,"__.

Electronic message display signs, as definedin Section 17.190.050 above, may be authorized as part of any
permitted signdisplay, subject to the same height, sign area, and location limitations of the permitted sign, and
subjectto the granting of a conditional use permit, which shallbe decided by the city council. Electronic message
display signs may display onlynoncommercial or on-site commercialmessages. When allowed, such signs maynot
include any illumination, flashing, or message change that is in motion, or appears to be in motion, or that changes
in image or intensity more than once per four (4) seconds. (Ord. 4950 § 3,2010)

View the mobile version."
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Title 17 ZONING
Chapter 17.190 SIGNS

A. Notwithstanding other provisions of the El Cajon Zoning Code, the sign overlay zone is established to
provide for the limited application of certain off-premises signs (billboards) in the city; to provide for their
reasonable spacing one to another, and to provide certain minimum distances from land uses which might be
sensitive to billboard locations. It is the purpose and intent of this Section to set certain criteria to be used in
the construction and appearance of such off-premises signs.

The sign overlay zone is to be applied in the city along the following five corridors:

1. El Cajon Boulevard between Chase Avenue and Main Street;

2. Main Street between Marshall Avenue and the northeast city limits;

3. Broadway between Ballantyne Street and Interstate 8;

4. Second Street between the north city limits and Interstate 8;

5. Johnson Avenue between El Cajon Boulevard and Arnele Avenue.

B. Properties in the sign overlay zone may be permitted off-premises signs as either poster panels (not to
exceed 300 square feet each) or painted bulletins (not to exceed 720 square feet each, exclusive of
embellishments.) The total number of all off-premises signs in the city includingposter panels and painted
bulletins shall not exceed two and one-half (2.5) for each one (1) square mile of city area. In addition to the
above limitations, the total number of all painted bulletins in the city shall not exceed four (4), the total number
of poster panels on Broadway shall not exceed four (4), and no painted bulletin structures shall be permitted
on Broadway.

C. All new signs constructed under the authority of this chapter shall meet the following standards:

1. Standards of Spacing.

a. No new outdoor advertising structure shall be less than 500 feet from any other outdoor
advertising structure.

b. No new outdoor advertising structure shall be less then 300 feet from any existing "R" zoned
property, any existing church, existing park, or existing school

c. All measurements shall be made on the same side of the street upon which such new
outdoor advertising structure is located and from which it is permanently to be erected, measured
from the nearest edge of the right-of-way.

d. No new outdoor advertising structure shall be located within the city of El Cajon central
business district redevelopment project as it was created in 1971.

2. Height. New outdoor advertising structures shall not exceed a height of 35 feet above grade level
of the street from which it is to be viewed.

3. Standards of Location.

a. No new outdoor advertising structure shall be located so as to be viewed primarily by
persons traveling on the main-traveled way of a freeway as defmed in the Streets and Highways
Code.

b. No new outdoor advertising structure may be located on the walls or roof of another
structure.

4. Standards of Design.



()
a. Allne vv outdoor advertising structures shallconta,« no more than two (2) steel support posts.

b. Allnew outdoor advertising structures shall include covered backs or facings.

c. Allnew outdoor advertising structures shallbe designed and built according to the
requirements of Chapter7, Ground Signs, of the Uniform Sign Code as it is in effect onthe date
of construction approval.

d. Allnew outdoor advertising structures shallbe so limited that no part of any sign facing not
pertinent to the advertising face shallprojectoutwardmore than 15 inches fromthe surface of the
facing, e.g., "popout" or "three-dimensional" signs are not allowed.

5. Notwithstanding any other provision of the Zoning Code, the retention of any existing off-premises
sign (billboard) shallbe permitted despite the space requirements of Section 17. 190.270(C)(1), the
height requirements of Section 17. 190.270(C)(2), and any setbackrequirement within the underlying
zone. However, setback requirements created by specific plan for the purpose of interconnecting
access between properties shallbe respected.

(Ord. 4984 § 4, 2013; Ord. 4950 § 3,2010)

View the mobile version.
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Proposed Sixth Corridor between Murray Drive and Hillside Way











Permit Requirements
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CAIJFOR~~~ftrDEf.'!ft.RTME~ lT OF

TRANf$'PORTATION
Caltrans > Business > Traffic Operations> Outdoor Advertising> Permit Requirements
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Attachment 11
Caltrans Permit Requireme nts

, ... I 1 'W

The below info rmation is to be used as gene ral guidelines and does not guarantee approval.

STATE OF CALIFORNIA
BUSINESS, TRANSPORTATION AND HOUSING AGENCY

DEPARTMENT OF TRANSPORTATION
Outdoor Advertising Branch

1120 liN"Street, MS-36
P. O. Box 942874

Sacramento, CA 94274-0001
OUTDOOR ADVERTISING PERMIT REQUIREMENTS

Edmund G. Brown Jr. , Governor

In order for an outdoor advertising display applicatio n to be considered for a permit adjacent to an Interstate or primary
highway the following criterion must be met: .

Display Location

Must be outside the right of way of any highway .

Must be outside of any stream, or drainage channel.

There must be an existing business activity within 1000 feet of proposed display location on either side of the
highway .

~rr~9~Rq]RtgK~g~~~~C~[g:J9,~PJ~,~;~j&jJ§;)g~,1e;\~&~g;:m:~~1~2fu%~Q:~l~;!Q{y~lfi~;(g:~~q~:T:m~G~l~J~W
Must have current property owner consent, in writing, to place the display at desired location.

Must have written permission (building permit) from the local governement having jurisdiction where the display
is to be located.

Location may not be adjacent to a landscaped section of a freeway. ~

Locat ion may not be adjacent to a scenic highway . ~

If adjacent to a Bonus'::: segment of an Intersta te freeway, copy, size, and spacing is more restrictive.

Display

Display must be 500 feet from any other permitted display on same side of any highway that is a freeway .

Display must be 300 feet from any other permitted display on same side of any primary highway that is not a
freeway in an unincorporated area.

httn://www .noLca.Qov/oda/nennitreauirements.htm 11/30/2011



Permit Requirements Page 2 of4

Display must be 100 feet from any other permitted display on same side of any primary highway that is not a
freeway and is within the limits of an incorporated city.

Display must be 500 feet from an interchange; intersection at grade or safety roadside rest if the highway is a
freeway and the location is outside the limits of an incorporated city and outside the limits of an urban area.

An electronic changeable message center display must meet the above spacing requirements and be 1000 feet
from any other off-premise electronic message center display.

Maximum height for the advertising display area is, 25 feet in height and 60 feet in length, not to exceed an
overall maximum of 1200 square feet.

The above information is to be used as general guidelines and does not guarantee approval.

For a permit application contact the Department of Transportation.

*
Landscaped freeway is a section of a freeway which is now, or hereafter may be, improved by the planting at
least on one side of the freeway right-of-way of lawns, trees, shrubs, flowers or other ornamental vegetation
which shall require reasonable maintenance.

**
Scenic highway is a section of a highway that has been officially designated and maintained scenic pursuant
Section 260, 261, 262, and 262.5 of the Streets and Highways Code or as referred to in Section 131(s) ofTitie
23 of United States Code.

***
Bonus segment is any portion of an Interstate freeway which is constructed upon any part of right of way, the
entire width of which was acquired for right of way subsequent to July 1, 1956, except those segments of the
Interstate system that traverse commercial or industrial zones within the boundaries of incorporated
municipalities, as such boundaries existed on September 21, 1959, or other areas where the land use, as of
September 21, 1959 was clearly established by State law as industrial or commercial.

Laws and Regulations:

ODA Act and Regulations 11

Assembly Bill Number 762111

Assembly Bill Number 144911

Senate Bill Number 31511

Senate Bill Number 1480 11
Obtaining Permit

Obtaining License

Permit Requirements

Political Signs

The 1958 Bonus Act

Federal State Agreement:

Bonus Agreement II

httn://www.dot.ca.gov/oda/permitrequirements.htm 11/30/2011



Permit Requirements

Beautification (Penalty) Agreement II

Forms:

aDA Display Permit Application (ODA-0002) II

Permit Transfer II
License Application III
Permit & License Cancellation II
Business Name & Contact Name Change IJ
Certification by Display Owner of Display within Redevelopment Project II
Certification by Display Owner of Message Center within Redevelopment Project III

Political Sign Application II
Payment Schedule For Poster Panel Removal (EXHIBIT 7-14) 111

Highway Designations:

Page 3 of4

Classified "Landscaped Freewavs" Landscaped Freeway Classification issues are handled by the Landscape
Architecture Program, only. See their website at:
http://www.dot.ca.gov/hq/LandArchllsfwy/index.htm

Scenic Highways

Bonus Segments

Urban Boundaries Maps

Related Links:

aDA Inventory as of January 1! 2011

California Public Records Request

Adopt-A-Highway Program

California Code of Regulations (Refer to: Title 4-Business Regulations, Division 6-0utdoor Advertising)

Tourist Oriented Directional Signs (TaOS)

Office of Administrative Law Home

Office of Administrative Hearings

Right-of-Way Manual - Chapter 711

Right-of-Way Manual Change 12411

httn://www.dot.ca.Q:ov/oda/nennitreauirements.htm 11/30/2011



• Permit Requirements

Adobe Acrobat Reader is required for all the files associated with this symbol: II. Download now!

Conditions of Use I Privacy Policy
Copyright © 2007 State of California

htto://www.dot.ca.gov/oda/oermitrequirements.htm
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BUSINESS AND PROFESSIONS CODE
SECTION 5200-5231

5200 . This chapter of the Business and Professions Code constitutes
the c hap ter on a dv e rt is e rs. It may be c ited a s the Outdoo r
Adverti s ing Act.

5201 . Unles s the context otherwi se requires , the general provi sions
s e t forth in th is artic le govern the c o n s t ru c t i o n of this c hapter.

5202 . " Adv e r t i s i n g display" refers to advert i sing structures and to
signs .

520 3 . " Adv e r t i s i n g struc t ure " mea n s a struc t ure of a ny kind or
c haracter erected , used , or mai ntained for ou t door adv e r t is i n g
purposes , upon which any poste r , bill , print ing , pa inting or other
advertisement of any kind what soever may be placed , including
statuary , for advertising purposes .

" Adve r t i s i ng structure " doe s not include :
(a) Official no t i c e s i s sued by any c o u r t or pub lic b o d y or

o f fi c e r ;
(b) Not ices po s ted by a n y p ub l ic of f ice r i n pe r formance of a

public duty o r by any person in giving legal notice ;
(c) Directional , warning or information structures required by or

au thorized by l a w or by f edera l , s ta te or county a uthorit y .
(d) A s tructure erected near a c ity or county boundary , which

co n ta ins t he na me of s uch city o r county and the n ame s of , o r an y
other info rm a tion r e ga r d ing , c ivic , f r a te r nal or r e l igiou s
organization s l o c a t e d the re in .

5204 . " Bo n us segmen t " mea n s any s e gmen t of an interstate highway
wh ich wa s c ov e r e d b y t he Fe d e ra l Aid Hi g hwa y Act of 1958 a nd the
Co l l i er-Z 'berg Ac t , namely , a n y s u c h segme nt which is con s truc te d
upon right -o f -way , the e nti r e width o f whi ch was acquired s ubseque nt
t o J uly 1, 1956 .

Billboard Appeal
Attachment 12

Business & Professions Code

'52 0 ;5 ;"1 '~ J31.i "s'i'ne s"'s : "' are\3. li" mea ns a n are a within 1 ,000 f ee t , measured in
e a ch di rection , f r om t h e nea r e st edge of a c ommerc i a l or i ndustr i a l
bui l ding or a c tivi t y and which i s zoned under authority o f s tate law
primari ly to permit industrial or c omme r c i al activities or an unzoned
c o mme r c i a l or i ndu s t r i a l area .

52 06 . " Ce nt e r l i n e of the hi g hwa y " me an s a line equidistan t fr om the



\ 1 \ \

l \ All property owners within this line
shall receive notification

NOTICE OF PUBLICHEARINGAPPEALOF PLANNING COMMISSION DECISION

f
Attachment 13

Public Hearing Notice

NOTICE IS HEREBY GIVEN that the EICajon City Council will hold a public hearing at 7:00 p.m.. Tuesday. August 12, 2014. in the City Council Chambers,
200 Civic Center Way, EI Cajon, CA, to consider: AN APPEALOF PLANNING COMMISSION ACTION DENYINGBILLBOARD SIGNS AND ELECTRONIC DISPLAYS ­
AMENDMENT OF ZONING CODE NO. 419 AND CONDITIONAL USE PERMIT NO. 2162, as submitted by Grossmont Terrace Associates, L.P. (David Wick),
requesting amendments to Title 17 (Zoning Code) for the allowance of off-site signage in the 0-5 (Open Space)zone, and for the construction of a billboard sign

with electronic display. The subject property is located on the westerly side of Interstate 8 between Murray Drive and Hillside Way. This project is exempt

from the California Environmental Quality Act (CEQA).

On July 1,2014, the Planning Commission adopted Resolution Nos. 10764 and 10765, denying Amendment of Zoning code No. 419 and Conditional Use Permit

No. 2162, respectively. The public is invited to attend and participate in this public hearing.

If you challenge the matter in court, you may be limited to raising only those issues you or someone else raised at the public hearing described in this notice or

in written correspondence "delivered to the City Clerk at, or prior to, the public hearing. The City of EICajon encourages the participation of disabled individuals

in the services, activities, and programs provided by the City. Individuals with disabilities who require reasonable accommodation in order to participate in the
public hearing should contact the City Clerk at 619.441.1763.

If you have any questions, or wish any additional information, please contact ANTHONY SHUTE at 619.441.1742 or via email at tonys@cityofelcajon.us and
reference "ZC419" in the subject line.



Billboard Appeal
Attachment 14

~APpl'~U," & D'~I,,". statement

CITY OF EL CAJON • PLANNING DIVISION .. (619) 441·1741

ZONING ORDINANCE AMENDMENT~

APPLICANT'S NAME: G'?t>S$\'h"",t ·bt\.l\(/i' ASSOGIR1€} LP
ADDRESS: ·~440 tlt7'CebtJv5E"OR ~\€y~ ~AJvf)lli6() cA QZ/2..1

. (Street) . (City) . (State) (Zip)

TELEPHONE: (856 ) ~Z3 ..CfbOo

REQUESTED AMENDMENT (DESCRIBE):

AmEN V -Sc c,1 10N J l.l90 .;Ala,A to 1.... c.L... )( Sce.-l/ o rJ ". OJ; ~vl\ow.s:
G. WesT .. ~.Je o~ \n\rr5>\e;\~ '6)be\ W ,<-t-V\. :"'BLAc.\(-\bor;( Ave Ap.:JO

Date ( I

ADDITIONAL REQUIREMENTS ON BACK

City use0tJ
Date Filed: ~" fJtJ U- Received by: _N....kJ)..J<::~..L""-er-+- Fee Paid: $ \ gun~

Zoning Ordinance Amendment Application - Updated 10-11-10



DISCLOSURE 5TATEMENT
. .

APPLICANT'S STATEMENT OF DISCLOSURE OF CERTAIN OWNERSHIP
INTERESTS ON ALL APPLICATIONS WHICH WILL REQUIRE DISCRETIONARY
ACTION ON THE PART OF THE CITY COLJNCIL, PLANNING COMMISSION AND ALL
OFFICIAL BODIES.

The following information 'must be disclosed:

1. . List the names and addresses of all persons having a financial interest in the application.
Grossmont Terrace Associates, LP., A Ca Ii fornia Limited Partnership

D &D Landholdings, General Partner of Grossmont Terraces, L.P.
Pmericanlnternational Racing, Inc., General Partner of D & D Landholdings

5440 Morehouse Drive, #4000 San Diego~ CA 92121 .

#4000 San Diego, CA 92121

(same)
(same)

5440 Morehouse Dr . ,
(same)

Kami I a De La Fuente .
Roque De La Fuente II

List the names and addresses of all persons having any ownership interest in the property
involved.

·Katayoun Yaidan! De La Fuente
Kassardra De La Fuente·

2. Ifany person identified pursuant to (1) above is a corporation or partnership, list the'names and
addresses of all individuals owning more than 10% of the shares in the corporation or owning any
partnership interest in. the partnership.
KatayouD Yazadani De La Fuente 5440 Morehouse Dr., #4000 San Diego, CA 92121
Kassandra De La Fuente __-,:-(~sa:::.me~),-- _
Kami I a De La. Fuente (same)
Roque De La Fuente I I __...J..(.;:,.sOlam.l.Jle:::..,)I- _

3. Ifany person identified pursuant"to (1) above is a trust, list the name and address of any person
serving as trustee or berieficiary or trustor of the trust.
David Wick, Katayoun Yazdani De La Fuente, & Katayoun De La Fuente Yazadani,
trustees of the Kassandra De.La Fuente Yazdani 2007 Irrev0cable Trust
Dav id Wi ck , Katayoun Yazadan i De La Fuente, s Katayoun De La F.uente Yazdani ,
trustees of theKami la De La Fuente Yazadani 2007 Irrevocable Trust .

4. Have you or your agents transacted more than $250 worth of business withany member of City
staff,'Boards, Commissions, Committees and Council within the pasttwelvemonths or $500 with .
the spouse of any such person? Yes _._ No-.L.
Ifyes, please indicate person(s), dates, and amounts ofsuch transactions or gifts.

David Wick, Agent

Print or type name of applicantSignature of applicant/date

"Person" is defined as "any individual, proprietorship, firm, partnership, joint venture, syndicate, business
trust, compan'j co . ssociation, committee, and any other organization or group of persons acting
in concert". ; v't 047.

NOTE: Attach appropriate names on additional pages as necessary.

Site Developmen,tPlan Application - Page 4 of 5 - Updated: 10/11/10



CITY OF EL CAJON
PLANNING DIVISION

(619) 441·1741

CONDITIONAL USE PERMIT

APPLICATION NO. ,1-1 &"2-
\

Applicant's Name: Grossmont Terrace Associates, L.P.

City

San DiegoAddress: 5440 Morehouse Drive, Suite 4000

Street No.
Phone: ( 858 )623-9000 x 700

Property Owner's Name: Grossmont Terrace Associates, L;P.

Ca.

State

92121

Zip

92121San DiegoAddress: 5440 Morehouse Drive, Suite 4000

Street No.
Phone: ( 858 ) 623-9000.x700

PROPERTY OWNER'S SIGNATURE:---'""'----,-------''-'-'-'==''''-------
Subject property is located on the Westerly side of Interstate 8 Freeway

between Blackthorn Avenue and Hillside Way , and

addressed as Vacant and
---------------~----:_----------:-

Assessor's Parcel No.: 492~650-01
----'-----~------

Existing Zoning: Open Space !O~S-H) ,

General Plan Designation:__o"-'pe_n-----:Sp::....a.:-c_e_!_o_-_S-_H....,) -::--_-'-_

REQUEST: To construct a 12 I 'x 24 I Billboard Sign, Metal Pole mounted 35 I ,maximum

'height, with'ari electronic display.

t(JJ~£l<r fi/lfii E-F? erwslJkJ}(J.r5
~Pl6kQ ' CAt c(p-I () J -

•City , ~t~te Zip
License No.:----------

Contact Person (if other than applicant):

Address: '2-tfJt- fJ}!J? /<\l~Vf?
, Street No.

Phone: Lb l4 ) lJ..'3lJ-... il-"'l7lf()~--­
, rpb~ r-ecelly. C~

'NOTE: ADDITIONAL REQUIREMENTS ON BACK

Received by: .N.At-'!a- Fee Paid: $ 7/hflI.!e- ,
No ' If yes, Agenda Date: -t 1'1ffJ7rJ,;,---._--.l.~7JlJIJ(0

-rt " '....., {j' :.--, ,.

Site Development Plan Application -- Page 1,of 5 - Updated: 10/11/10



DISCLOSURE STATEMENT

APPLICANT'S STATEMENT OF DISCLOSURE OF CERTAIN OWNERSHIP
INTERESTS ON ALL APPLICATIONS WHICH WILL REQUIRE DISCRETIONARY
ACTION ON THE PART OF THE CITY COlJNCIL, PLANNING COMMISSION AND ALL
OFFICIAL BODIES. . .'

Thefollowing informationrnust be disclosed:

.t. List thenames and addresses of all persons having a financial interest in the application.
Grossrnont Terrace Associates, LP., A Cal ifornia Limited Partnership

D & D landholdings, General Partner of Grbssrnont Terraces, L.P.
Pmerican Internationa I Racing, Inc., General Partner of D & D Landholdings

5440 Morehouse Drive, #4000 San Diego', CA 92121 . .

#4000 San Diego, CA 92121

(same)
(same)

5440 Morehouse Dr.,
(same)

Kami la De La Fuente .
Roque De La Fuente I I

List the names and addresses of all persons having any ownership interest in the property
involved.

,Katayoun Yazdani De La Fuente
Kassandra De La Fuente'

2. If any person identified pursuantto (1) above is a corporation or partnership, list the 'names and
addresses of ail individualsowningmorethan 10% of thesharesin thecorporation orowning any
partnershipinterest in the partnership.
Katayoun Yazadani De La Fuente 5440 Morehouse Dr., #4000 San Diego, CA 92121
Kassandra De La Fuente. __..lo..(s""'a:::.me=...<) _
Kamila De La Fuente (same)
Roque De La 8!ente II _~......(""'sam=e:..,J.) _'__ _

3. If anyperson ldentfled pursuant to (1) above is a trust, list the name and address of any person
serving as trustee or beneficiaryor trustor of the trust. .
David Wick, Katayoun Yazdani De La Fuente, &Kqtayoun De La Fuente Yazadani,
trustees of the Kassandra De La Fuente Yazdani 2007 Irrevocable Trust
David Wick, Katayoun Yazadani De La Fuente, & Katayoun De La Fuente Yazdani,
trustees of the Kmni la De La' Fuente Yazadani QOO] Irrevocable Trust .

4. Have you or your agents transacted more than $250 worth of business with any memberof City
staff.Boards, Commissions,Committeesand Council within the pasttwelvemonths or $500with
thespouseof any such person? Yes _.'_._ No-lL
Ifyes, please indicate person(s),dates, and amounts ofsuch transactions or gifts,

"Person" is defined as "any individual, proprietorship, firm, partnership, joint venture, syndicate, business
trust, compan corp . ssociation, Committee, and any other organization or group of persons acting
inconcert". v't 047.

David Wick, Agent

. Print or type name of applicant

NOTE: Attach appropriate names on additional pages as necessary.

Site Development Plan Application- Page 4 of 5 - Updated: 10/11/10



Documents Submitted 

By Applicant – 

Grossmont Terrace Associates, LP 

 

 



APPEAL OF PLANNING COMMISSION DECISION
(Public Hearing)

TO: The City Council of the City of EI Cajon, California
C/O: City Clerk

Your petitioner would respectfully show that the Planning Commission of the City of EI Cajon on _

July 1 ,20 14 rendered a decision by Resolution No. 10764& 19765

~ranting application for Grossmont Terrace Electronic Message Center as

sought by Grossmont Terrace Associates, L.P.

Your petitioner appeals the decision of the Planning Commission upon the following grounds:
Please see Attachment "1"

Petitioner therefore requests that Planning Commission Resolution No. 10764& 10765

July 1

that Grossmont Terrace Electronic Message Center be@@nt~enied.
{rirdA nnA\

Applicant's Representative

Opponent

Applicant
ternational Racing, Inc.

I Partner

avid Wick, its President

Name (pi

GROSSMONT TERRACE ASSOCIATES, L.P., A California limited partnership
By: 0 & 0 Landholdings, A Limited Partnership

Its General Partne

July 9,2014
Date

5440 Morehouse Drive, Suite 4000
(Specify)

Address

San Diego, California 92121

Tele hone: (858) 623-9000, extension 700
p --------------------------------------------------------------------------------------

CC\FORMS\Appeal Planning



Attachment "1"

Your petitioner appeals the decision of the Planning Commission upon the following grounds:

The proposed Zoning Code amendments only add one (1) Electronic Message Center (flEMC") to

the Northwest side of Interstate 8, between Murray Drive and Hillside Way to ensure

conformance with EI Cajon Municipal Code Sections 17.190.180 and 17.190.270.

The proposed amendments are not contrary to the intent of the Open Space designation, as the

EMCrepresents a "...reasonable use of open space land while preserving inherent open space

characteristics..." As referenced in our Project Description dated April 2014 (attached), the

Open Space Zone allows for certain commercial and civic oriented uses (with a Conditional Use

Permit), such as communication facilities, utilities and monuments. The Open SpaceZone itself

allows limited development for not only residential uses, but also considers commercial areas

"...median strips ..." and "...space between buildings..." as open space, agreeing that quality open

space can co-exist with commercial uses. The Open SpaceZone also states a maximum building

height of 3S feet, which the City Staff required as the maximum height of the EMC, indicating

that the General Plan recognizes that some development can occur within the Open Space

Zone.

Additionally, the proposed EMCwill be situated in the area of the site closest to the freeway,

which is the least visible area from the residential neighborhood, as well as the least desirable

area from an open space perspective. The 175 square feet that will be impacted by the EMC

represents less than 1% of the project site, thus 99% of the site will remain in its existing

condition. These considerations feature a fI... reasonable use otopen space land..." as well as

"...preserving...open space characteristics..."

Historically, we have protected the project site, as well as the surrounding properties by

keeping the area free of litter and weeds, as requested by the neighboring property owners and

the EI Cajon Fire Department. Additionally, we have deterred vagrants from utilizing the site

who used to frequent the property. Installation of the proposed EMC would ensure regular

monitoring and "protection" of the property to prevent future occurrences, as well as continual

maintenance in the event of any vandalism to the property or EMC.

We carefully designed the EMCto mimic the natural surroundings by utilizing earth-toned

colors with absolutely no lighting on the back of the sign. As shown on the enclosed Message

Center Exhibit, the EMCis well below the line of sight of the nearest residential dwelling and is

located on the portion of the site closest to the freeway. As described in our Project

Description, the front of the sign, which is only visible from Interstate 8 and select areas east

and south of the freeway. will include industry standard good design practices. including



limiting light trespass and illumination levels, to minimize and shield the light and/or glare from

the digital display. Additionally, the pixels will be designed whereby light in the upward

direction is reduced in comparison to light sent below the horizon in the direction of the

viewers. These design features ensure that the EMC will not " ...severely contrast with the

land... and change the overall character of the area."

For the aforementioned reasons, the EMC occupying less than 1%of the site does indicate a

" balance between development and preservation..." and is designed in a fashion to not

" produce visual pollution that would materially diminish the overall appearance ofthe area..."

The EMC is proposed to act as a 'Gateway Monument', advertising local City businesses, civic

events, and community notices to travelers entering and exiting the City of EI Cajon. This new

communications venue will have the ability to promote industries that provide significant

revenue to the City of EI Cajon and will also include a static display as a monument sign

welcoming travelers. The EMCwill not only be used to advertise De La Fuente Cadillac, but

other car dealerships, as well as All businesses within the community and civic events. The

promotion of local businesses will provide much needed tax revenue to the City, which would

assist a critical "...public need..." and allow for businesses to not only remain, but thrive within

the City of EI Cajon.

Additionally, 15% of the display time would be donated to the City of EI Cajon for civic events

and community notices, such as the Mother Goose Parade, Cajon Classic Cruise, EI Cajon

Farmers' Market, etc., thus providing the City with free advertising to promote the region. In

some instances, this will reduce the City's expenditures, as it will decrease the need to pay for

advertising in other media outlets.

We understand that change can be difficult at first, but it can also bring many opportunities.

We have owned this property for several years and would like the opportunity to generate

some income on our investment, while at the same time bringing more commerce and tax

revenue to the City of EI Cajon, its residents and businesses.

Please refer to the enclosed Grossmont Terrace Electronic Message Center Project Description

dated April 2014, for further details on General Plan Conformance and Zoning Ordinance

Conformance and Amendments.



September 4, 2014

Mr. Douglas Williford
City of El Cajon
200 Civic Center Way
EI Cajon, CA 92020

RE: Appeal of Planning Commission's Action Denying Amendment of Zoning Code No. 419
and Conditional Use Permi t No. 2162

Dear Mr. Williford:

We are writing this correspondence in regard to our appeal for t he above-refe renced
applica tions currently docketed to be heard by the City Council on September 9,2014.

As you are aware, we previously contacted you to postpone the City Council hear ing unt il later
this year in order to allow us ample time to address the concerns that were raised by the public
and t he Planning Commission. Our complete presentation of the requested information will
allow the City Council to make a fully informed decision on this matter.

Furthermore, subsequent t o our Planning Commission heari ng, we have been made aware that
the City of EI Cajon's ("City") main concerns relate to the current designat ion of Open Space for
this property, along with any precedent that may be set by granting us an offsite sign in this
location. In order to address the City's concerns regarding our project, we have reviewed the
City's General Plan, as well as the Municipal Code to provide the following preli minary
fee dback.

Although the property is currently designated as Open Space, it is not dedicated as such, thus
according to the City's own aforementioned documents, there is still limited development
potential f or this property. Per the City's Open Space Zone (Chapter 17.155), the Intent and
Purpose of this zoning allows for the City " ...to permit a reasonable use of open space while at
the same time preserving and protecting inherent open space characteri stics."

NATIONAL ENTERPRISES INCORPORATED
5440 Morehouse Drive . Suite 4000 · San Diego, California 92121 · 858/623-9000· 858/6 23-9009



Mr. Douglas Willi ford
Page 2 of 3
September 4, 2014

Our curre nt applications are only proposing t o uti lize 175 square feet of an approximate ly 8.1­
acre parcel (to tal of 352,836 square feet ). In other words, only 0.0005% of this parcel will be
ut ili zed for the electronic message center and the remainder will remain within the Open Space
zone. The City can defini tely interp ret th is small percentage as permitting "...a reasonable use
of open space".

Addit ionally, t he City's Open Space Zone chapter allows for the establishment of certain
commercial and civic orie nte d uses with t he granting of a Conditional Use Permit , such as
communication facili ties, utilities and mon uments. Our proposed message center is a
compilation of all th ree (3) of these uses, including provid ing the City with a welcoming
"Gateway Monument".

For further details about the proj ect 's conformance to the General Plan and Zoning Ordinance,
please refer to our previous ly submitted Project Description dated April 2014.

As it relates to the City's concern that the granting of our sign may set a precedent, you will
recall that we have reserved the ss" and final sign allowed within the City. Furthermore, we
have drafted our Zoning Ordinance Amen dments to ONLY allow for one (1) sign along the
freeway. Additionally, the identif ication of t his sign as EI Cajon's "Gateway Monument" will
prohibit the setting of any precedenc e, as no other proposed sign could meet all of the
afo rementioned crite ria.

Our proposed message center will provide th e City wi th an opportunity for an increased tax
base by promot ing local businesses and comm unity events . This is a good project for the City
and a great opportunity for all of EI Cajon's businesses.

Therefore, please review our project in light of this additional information and let us know if the
City has any other concerns in this regard. In the event that these or other concerns persist, we
respectfully request that t he City cont inue the September 9, 2014 City Council hear ing, so that
we may prepare more detailed information for the City Council 's consideration. This wi ll also
allow us to fu rther address some of the public 's concerns raised at the Plann ing Commission
hearing relating to maintenance, aesthetics , safety, etc .

5~~0 Morehouse Drive, Suitt' 4000. San Diego, CA 92121
(858) 623-9000 Fax (858) 623-9009



Mr. Douglas Williford
Page 3 of 3
September 4, 2014

Please contact me with any questions.

David Wick
President
National Enterprises, Inc.
(858) 623- 9000, ext. 700
dw ick@natent.com

cc: Mayor Bill Wells
Counci lmember Tony Ambrose
Councilmember Gary Kendr ick
Counci lmember Bob McClellan
Councilmember Star Bales
Assistant City Manager, Majed AI-Ghafry
Plann ing Manager, Anthony Shute

54..H) Morehouse Drive. Suite 4000. San Diego. C 92121
( 5,) 623-9000 Fa. ( :8) 623-9009




